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(ACE) Branding

w ldentifies your program as part of a strong,
established statewide program

w Integrated into all outreach (website, ACE PC)
w Association with TEA and2CCLC

w Creates awareness

w Engages target audiences

w Complete branding guidelines available on
www. TexasACE21.org



http://www.texasace21.org/
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ACHPCBackground
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w Discussions provided valuable input on the outreach materials needed

to most effectively engage audiences.

¢ TAC

¢ Program Directors

¢ Center Administrators
w Result:

¢ Ace PC Promo Center

A convenient, portable outreach kit to provide you all the tools you
need for effective outreach!
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